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CHOOSE
YOUR
FUTURE
In the modern society making choices
means to take action.
More than ever before,  the new generations
are overwhelmed by information and
choosing your own future is a real issue.
From  daily choices through education and
to the job,  we have to take decisions,but
what if we don’t know how to?
Here there are a few tips that can help you
 find your way and to create your happy and
successful future!

1- Discover who you are
Discovering who we are means to look for
and evaluate what are your real interests,
our skills,  our values,  our dreams and our
talents.
This process can take time but it pays off
with have a clear mind about what we first
are and what are our real needs.

2-Do what you really like
Knowing what we like can be tricky:
sometimes the hype and the material
attraction lead us to bad ways... knowing
who we are can be strongly helpful in
avoiding this.
Don’t try to be satisfied,  just find something
that satisfies you! Look for and do things
that make you feel happy,  interested and
joyful as a mission!

3-Don’t be afraid to change direction
Changing direction doesn’t mean failure or
regret. Being able to change means success!
It’s never too late to change,  to take a new
way or to begin a new adventure.
If you feel and understand that you need to
turn left or even go back,  don’t be afraid to
do it..
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4-Observe and evaluate
It means being able to switch point of
views,  perspectives,  and to analyze things
with a developed critical sense.There are
many ways to develop your critical sense,
nevertheless trying to shift your point of
view from 1st to 3th  person can be a
wholesome exercise!

”The measure of intelligence is given by the
ability to change when necessary.”
-Albert Einstein

made by M.Daina



MOVING FROM
DIVERSITY
TO INCLUSION.
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Diversity and inclusion has been hot in the
headlines as of late,  with a number of high-
profile organisations coming under scrutiny for
failing to create a diverse workforce,  despite
their foiled attempts to do so. And while there is
a growing awareness amongst organisations for
the demand to embrace workplace diversity from
a corporate responsibility angle,  there are a
number of equally compelling pulls from a
business standpoint. Greater diversity in the
workplace leads to greater diversity of
behaviours,  attitudes and attributes – which in
turn will result in your organisation better
reflecting the makeup of your customer
base. Here’s why creating a diverse and
inclusive corporate culture is worthwhile:

THE TRUE VALUE OF DIVERSITY:
MORE THAN PLAYING NICE

The gender pay-gap,  increased diversity in the
boardroom, the treatment of employees from
minority backgrounds; these topics have sparked
many organisations to have some serious
discussions about their existing talent
management strategies. And while making steps
to create a more diverse and inclusive workforce
is beneficial from a moral standpoint,  there is
far more to diversity and inclusion than
attempting to even out the playing
field. Organisations with a good mix of male and
female employees are 15% more likely to
outperform their competition,  according to
research by McKinsey,  while those with
employees from a good mix of ethnic
backgrounds are 35% more likely to be
overtaking the opposition. Alongside increased
employee performance,  workplaces that can
demonstrate diversity are more likely to attract
talent in years to come. Generally speaking,
millennial workers tend to favour organisations
that reflect their own personal objectives – so,
essentially,  having a diverse workforce will
attract a diverse range of talent. According to a
study by PwC,  86% of female millennials said
organisational policy on diversity and workforce
inclusion was an important factor when
choosing an employer.



REFLECTING YOUR DIVERSE
CUSTOMER BASE

As a rule,  employers tend to favour individuals
that reflect the same (or similar) qualities or
characteristics that they see in themselves -
often on a sub-conscious level. While this can
be of great advantage to people who fit into a
particular category,  those who fall outside the
box can easily find themselves missing out on
job opportunities or promotions as a result. But
we live in an increasingly diverse world,  and in
order to establish deeper connections with
customers,  organisations need a workforce that
reflects the same diverse nature of their
customer base. Organisations with a diverse
workforce can respond to customers in a more
authentic manner by collaborating with the
many different perspectives,  backgrounds and
lifestyles at their disposal – consequently
driving business success with innovative ideas
and problem-solving approaches.

LEADERS NEED TO LEAD THE WAY
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SUCCESS
FACTORS

BY: ARIS HADJIDJANOS

Fashioning a diverse,  inclusive culture demands
an internal shift in mindset – and,  in order for
this to take place,  senior leaders need to set the
precedent. With evidence indicating that
diversity within organisations needs to start at
the top and channel down,  leaders must start
holding themselves and others accountable for
seeing through diversity and inclusion
initiatives. It’s worth noting that your
organisation’s diversity and inclusion initiatives
need to be deeply rooted in your overall
business objectives in order for them to succeed.
Your first step is to define what success looks
like within your organisations - otherwise you
run the risk of forming half-baked ideas that
aren’t seen through to fruition. Gathering hard
data on demographics and representation within
your organisation,  requesting and assessing
employee feedback,  and benchmarking the
performance of diverse employees against peers
are some of many ways to measure impact. When
it comes to attracting diverse talent,  there are
numerous approaches organisations can put in
place,  such as developing bespoke attraction
and sourcing campaigns,  tapping into diverse
talent pools,  and developing a sustainability
programme. And by assessing progress on an
ongoing basis,  leaders can not only pinpoint
their successes,  but also re-examine their
challenges and areas for improvement,  and
adjust their objectives accordingly. The
workplace is changing,  and so is the workforce.
For organisations to retain a relevant and
relatable connection with customers,  embracing
a diverse and modern workforce is a necessity.



 

 
Paris,  1985; in a primary school classroom a
teacher asked his students to identify their
dream job,  the job they would like to do once
grown up,  the job they may be most passionate
about. The students,  at the beginning surprised
by the request,  started thinking about it and
replying...”I want to become a doctor!” someone
said,  “my dream job is to become an astronaut
because I want to explore the universe”,  “my dad
is a vet and I really desire to follow his
footsteps”,  “my mum would like me to become a
dancer,  but I’d rather be a singer”...
The teacher took notes on separate sheets,  each
one for every student,  about their dream jobs
and put the papers inside an urn with a
promise:” dear students,  in this urn there’s your
future,  the future you wish you could achieve,
the way you want to spread YOUR love all over
this planet,  the people you want to become; I
will bury this urn in the garden in front of the
school and in 25 years from now I want you all
to dig it up and assess how far you are from
your dream job; it will be a precious chance to
reconnect yourselves with your past,  with your
childhood dreams,  the dreams you had when you
were innocent and purely yourselves.”
The students were feeling a bit dazed about that
weird task,  but they had such a curiosity about
the outcome of it that they all accepted the
challenge…
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What about you dear reader,  would you have
accepted the task?
If you had buried in a box your childhood dream
and you had the chance to rediscover it,  how
would you feel? Excited,  worried,  maybe in
trouble,  skeptical…?
How important would it be having the
possibility to assess,  after a long time,  if you are
truly following your passions and interests and
if you are building the future you wanted when
you were young?
Nowadays a lot of young people,  even after
getting a degree (that should allow them to be
more certain about their professional future),
find it hard to get a job based on their tastes
and for example “according to research from
Eurostat, Belgium has an unemployment rate of
7.4%. And depending on the sector, 18% to 38% of
the Belgian working population is not happy at
work . These are shocking numbers considering
how much time most of us spend at work.”

DREAM JOB…
DELUSION OR
REALITY?

 
 

Dreams are
calling...

 

 



P A G E  7  |  T H E  D R E A M E R

"CHOOSE A JOB YOU
LOVE, AND YOU WILL
NEVER HAVE TO
WORK A DAY IN
YOUR LIFE."

CONFUCIUS

 
LET'S RETRIEVE TOGETHER OUR JOB DREAM!
 
What do you want from your job?
 
Most people draw a line between work and
hobbies. But why should you be waiting until
work is over to do the things you really love?
Have you ever wondered what you would do for
a living if you had the choice?
Try to focus on the fact that you can really
understand what you care about by replying
honestly and with an open mind to the
following questions:
-When was the last time that you enjoyed what
you were doing at work or otherwise?
-What were you doing and why did it make you
happy?
-Where do your thoughts go when you should
actually work?
-What would your rather do all day? What are
you really passionate about?
 
Carry out a list of the 5 most important
priorities regarding the content of your ideal
job!

It is very frustrating to realize that,  more often
than expected,  we do jobs we don’t like (if not
hate) and we feel stuck in a labour market that
pushes us to keep working even without any
pleasure; we work because we have to and
finally we feel disconnected from our deep
desires and needs.
The main consequence is that we start
wondering if the dream job finally exists; when
we don’t see any option available to allow us to
relieve the feeling of worthlessness,  we feel like
in a cage that prevents us from being happy and
at the same time we wish we could find (by
chance?) THE job that may set us free.
Probably when things start going bad at work,
we should be starting longing for a change,  a
real change; a journey inside ourselves aimed at
rediscovering,  firstly,  who we are and then what
we love doing.
So,  if you feel lost in a hostile labour market
that seems to be wanting you to become an
unfeeling robot,  take a step back,  a deep breath
and continue reading ;)
 



What are your skills and strengths?

We are less and less used to think about
ourselves in a positive frame; we are
focused on our flaws,  we point out other
people defects and we create a vicious
circle of negativity. What about learning to
appreciate who we are and enhance our
achievements? Have you ever heard about
positive gossiping?
Try to carry out a list of your strengths and
talk in a good way about yourself. Think
about the feedback you get from others.
When do you get positive feedback?
Probably when you show one of your
talents. Try to identify and describe your
talents as precise as possible and finally try
to find and mark your 5 most distinct
talents.
At school we learn about our weaknesses
and how to overcome them. Extra classes,
extra exercises… It often seems that school
puts more emphasis on overcoming your
weaknesses than on improving and using
our strengths. 

<<FOCUS ON YOUR STRENGHTS, NOT
WEAKNESSES>>

Remember that once you have successfully
identified your skills,  it is possible to shape
better your dream job and retrieve it,
because you are more aware of what there
is “in your luggage”; you stop wandering
from a job to another hunting and
desperately searching for the right one.
People usually want and struggle for
finding what they are most passionate
about but they don’t realize that it is by
focusing on the activities they like doing
every day that they can find the spark of
their dreams.
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What does the market need?

Now that you are more aware of your
priorities and skills about the job,  find the
sector in which your knowledge,  passion
and expertise can be useful. Moreover,
expand your scope beyond YOUR sector and
geographical area and carry out a list of the
5 sectors and geographical area in which
you could be interested to work in.

Use now the three lists to search for
relationships. Focus on your own ambitions
and talents and try to match them with the
current demands of the job market. 

THE TIME HAS COME TO RETHINK ABOUT
YOUR DREAM JOB!!
ARE YOU READY TO START THE JOURNEY?

 author: Luca Ventura
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CROSSWORD PUZZLE



THERE IS ONLY
ONE THING
THAT MAKES A
DREAM
IMPOSSIBLE TO
ACHIEVE: THE
FEAR OF
FAILURE.

PAULO COELHO
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